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Enterprise strategy determines the direction of enterprise, picked the right 
direction, with the wrong direction, efforts were in vain. For a ship without a sail 
boat, the winds are contrary to any direction, so the marketing strategy is crucial to 
the enterprise, it is our guide to action, direction, the answer is the major issues 
issues of right and wrong, solve the problems of enterprise competition. 
Entrepreneurs how to make scientific and effective, in line with the law, competitive 
marketing strategy is urgently needed to solve the problem. 
This paper uses the theory and practice research methods, by virtue of a 
DevilBiss Healthcare Chinese Co., Ltd. as the research object, makes a deep research 
on the a DevilBiss Healthcare Chinese Co., Ltd. growth path and development 
strategy. The full text is divided into six chapters, the first chapter, mainly introduces 
the research background and significance of this paper, status and role of the 
development strategy of the enterprise is increasingly being recognized, has become 
an important driving force to promote enterprise development, application specific 
practice of a DevilBiss Healthcare Chinese Co., Ltd. growth path and development 
strategy to promote enterprise strategic theory in the enterprise, especially for 
marketing strategy research to better promote the sustainable development of 
enterprises. Review of relevant theory and literature of second chapters, introduces 
the domestic enterprise growth path and development strategy of the enterprise, as 
well as the theoretical framework and key issues. The third chapter a DevilBiss 
Healthcare Chinese Co., Ltd. growth path and strategy analysis, analysis of the 
macroeconomic environment, microcosmic environment a DevilBiss Healthcare 
Chinese Co., Ltd. five forces model and enterprise, analyzes a full range of 
enterprise diagnosis. The fourth chapter a DevilBiss Healthcare Chinese Co., Ltd. 
growth path and development strategy, the main strategic system, growth path and 
the strategic target system. The fifth chapter a DevilBiss Healthcare Chinese Co., 
Ltd.growth path and development strategy implementation, the implementation of 
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key work and development strategy in five aspects including development strategy, 
enterprise culture, marketing, marketing, human resource, operation system. The 
sixth chapter conclusion, mainly on the a DevilBiss Healthcare Chinese Co., Ltd. 
growth path and strategy are summarized, the existing problems and future 
prospects. 
This paper has an important guiding value for the future development of a 
DevilBiss Healthcare Chinese Co., Ltd. to promote the rapid development of the 
company, to achieve the strategic target of the company have a positive role in 
promoting, has a good reference strategy research on medical device industry. 
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